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WHICH 2025 FOODSERVICE TRENDS WILL CONTINUE?

In 2025, foodservice has balanced familiar and adventurous: 

customers still crave nostalgia, but they also want elevated, globally-

inspired flavours. 

Menu innovation is driven by boldness — in heat, fusion, and 

sweetness — and minimalism, with botanical notes and high-quality, 

simple ingredients. 

Sustainability has moved further into the core of foodservice strategy, 

not just as a “nice-to-have” but as an expectation. 

On the service side, technology and immersive experiences are 

reshaping how people eat, not just what they eat. 

• Tech dining - AI, self service kiosks, and digital integration are 

becoming widespread

• Interactive & immersive experiences - ‘build your own’ formats 

and instagrammable dishes 

• Segmented outlets that offer gaming experiences and TV 

screenings of sports and reality TV shows 

We think 2026 will be shaped by more global but specific flavours, 

premium but minimal, indulgence but with a greater emphasis on 

functional ingredients and smart kitchens that allow for 

automated tasks. 



Foodservice continues to reach consumers through diversification, 

unique ingredients, loyalty schemes and on trend flavour 

combinations.

FOODSERVICE TRENDS & NEWS



https://www.specialityfoodmagazine.com/business/uk-consumer-behaviour-trends?utm_source=sfnewsletterutm_medium=emailutm_campaign=daily_28.10.25

CONSUMER BEHAVIOUR

1.
A steady decline in price being the 

top purchasing driver. Shoppers 

looking beyond the immediate shock 

of inflation and redefining what 

‘value’ means.

Consumers are expecting more for the 

same spend. Product portfolios and 

investments need to be evaluated. 

3.
It seems that consumers are now 

more willing to shift their loyalties to 

accept better deals and new product 

innovations. 

PRICE, BUT LESS 

IMPORTANT

PREMIUM IS THE 

NEW STANDARD

WILLING TO 

SWITCH BRANDS

https://www.specialityfoodmagazine.com/business/uk-consumer-behaviour-trends?utm_source=sfnewsletter&utm_medium=email&utm_campaign=daily_28.10.25
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